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Dear  Members,  
 
This year  marks  the 10th anniversary of The British Estonian 
Chamber of Commerce and I am glad to express my sincere 
gratitude and congratulations to our old and new members. 
You have all made the Chamber an  forum for networking 
and bringing together the people and ideas from  many are-
nas. In the past year our membership has  grown rapidly 
and I am pleased to announce that the BECC has  recently 
passed the one hundred member  milestone .
 
I am  also glad that  due to a  good  working relationship  
with the British Embassy in Tallinn and  the good will of one 
of our member companies IPA (Interconnect Product Assem-
bly Ltd.) we were able to provide our members an unforget-
table experience  -  to meet HRH The Prince Philip, Duke of 
Edinburgh during  his  State Visit to Tallinn this October with 
HM The Queen Elisabeth.
 
 
Our aim is to maintain  the BECC ‘s growth and innovation 
in response to the variety of expectations we receive from 
our members and the environment around us. It is no secret 
that the task we often face may be challenging but we have 
had a good team of Brits and Estonians on the board and 
management to always  seek out the best solutions.
  
The  chamber is its  members and the  members make the  
chamber, thank  you all for making the chamber!
 
 
Märt Haamer
Chairman of the Board



Is Small Talk a Big Deal?

Something I admire in Brits is their ability to always create 
such a great atmosphere at any event where some of them 
are present. They are always joking, making compliments 
and speaking about anything but work. 

Small talk is a big deal for everyone, one of those essential 
social skills Estonians could learn from Brits. Estonians think 
that silence is golden. It isn’t necessarily as valuable as the 
ability to make the connection in casual conversation and 
thus make a favourable impression. 

Sometimes Estonians shy away from conversation with 
people they have never talked to before – especially those 
who rank much higher. We give one-word answers when 
someone asks how the weekend went. 

Estonians are famous for being hard-working and with a 
serious attitude towards life. The British style of bonhomie 
adds a certain something to this virtue. These two combined 
have created many lasting business connections. 

Our goal is to provide you with opportunities to make the 
connection and this usually starts with a small talk. This year 
we have been able to offer you a chance to march up to the 
Duke of Edinburgh, Member of European Parliament Tunne 
Kelam and other infl uential and interesting people. Through 
different events you have been able to make new business 
contacts both in very festive outfi ts and even in swimming 
costumes. 

Thank you all for making the year 2006 so friendly and ex-
citing. On behalf of the management team I wish you a very 
Merry Christmas and an Active and Eventful Year 2007.

Agnes Aaslaid
BECC Manager
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How would you characterise the BECC in 2006?

Paal Aschjem, Helic Holding:
BECC in 2006 is a body of active, professional,  people  who can make 
things happen. The organisation is defi nitely at the top  of its league  and I 
feel it has found the right way to go forward. The best way to characterise 
BECC is to think of the two girls, Agnes and Petriina, we always see fi rst 
when we attend a BECC event - smiling, caring, curious, always happy 
and positive. Their attitude has a lot to do with why 
we feel so welcome! 

Aivar Usk, Cybernetica AS:
I have felt British-style conviviality in relations with BECC and also in the 
events I have been to. Networking is easy thanks to club-like warm atmo-
sphere with different business people from Estonia and from abroad.

Piret Lappert, Hedman Osborne Clarke Law Offi ce:
Our  Law Offi ce has been a member of BECC for many years and there-
fore I have had an opportunity to participate in many events. I think BECC 
has done an outstanding job. We have created both new business con-
tacts and also new personal contacts. I’ve been able to visit places and 
fi rms that without the BECC connection would probably not have been 
possible. The lead event this year was the opening of IPA factory and 
chance to meet with Prince Phillip. The BECC gives variety to busy every-
day life and gives a very good opportunity to create new contacts in a 
pleasant atmosphere.

Peter Cheney, Empteezy Baltic OÜ:
Since Joining the BECC last year, we have found our membership has been 
very valuable regarding information relating to trading in Estonia, network-
ing and in general meeting new people. The BECC has been very helpful 
when looking for information or contacts and has always responded in 
a timely manner. As we travel around Europe quite often, we have not 
been to as many events  as we would have liked. However those we have 
attended have been very well organized with excellent prizes. We look 
forward to renewing our membership for another eventful year.

Mart Saa, ERI Real Estate:
I think some of the keywords for BECC at 2006 are active communication 
with the members, arranging events that are very intresting and expand 
your horizons and regular newsletters. Some of the most memorable events 
were Burns Night at Blackheads’ House, which introduced us Scottish na-
tional habbits and was a lot of fun and of course meeting with HRH Duke 
of Edinburgh at the opening ceremony of IPA’s new factory.
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Lembit Öpik, Member of the British Parliament, British politician 
of Estonian origin

Estonians and Brits are connected by economics and history. Economically, the 
people of both countries celebrate the wonder of the free market and the merit 
of personal initiative.  Historically, Estonians and Brits have helped each other 
in times of crisis and grown together in times of peace.  What distinguishes 
Estonians and Brits is their level of ambition and drive.  Brits are pretty com-
fortable with their life and times, while the Estonians are highly motivated to 
make the very most of their personal circumstances and their evolving nation.  
And the sense of humour is different too.  While the British are world leaders 
in alternative humour and satire, the Estonians don’t laugh much, and when 
they do, it’s usually at the tragic ironies of life.  You could say that, while the 
British laugh out loud, the Estonians are laughing inside, but they’re probably 
not.  While a British visitor tells a joke, the Estonian hosts will be nodding and 
thinking about business. 

At fi rst glance, Estonia and the United Kingdom have precious little in com-
mon. One is a small country on the margins of Europe with only a short period 
of independent history to look back to while the other is considered the cradle 
of modern parliamentary democracy, a large country with global reach and 
a rich imperial history.

Yet if one takes a closer look one will inevitably discover that however differ-
ent in size and history, the two nations and their world outlooks are not that 
dissimilar, after all. Both the Brittish and Estonian people hold individual liber-
ties and private initiative in very high regard. Both belong to the Atlanticist 
camp among the European nations when it comes to their approach to security 
policy; and both by and large, share the opinion that our common European 
identity compliments rather than sublimates our own national identities.

Taking all that into consideration, it is not at all surprising that after restoring 
our independence in the 1990s, Estonians tried to model many of their new 
state structures on British examples. It is also only natural that in the intense 
debates concerning the future of European and Trans-Atlantic structures we 
usually fi nd ourselves on the same side; and that our servicemen and women 
stand shoulder to shoulder in defence of freedom and democracy in some of 
the hottest trouble spots of the world today. 

 

Sven Mikser, Member of Estonian Parliament, 
Chairman of the Estonian-British Parliamentary Group
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What connects and distinguishes Estonians and Brits?



                                                
Nigel Haywood, British Ambassador: 

The British and Estonians share a slightly world-weary, fatalistic sense of humour.  
This can often be very verbal, involving subtle use of language. We both trea-
sure our independence of mind, and believe in individual responsibility.  We 
have open societies, and believe anyone can achieve whatever they want. This 
underlies our shared entrepreneurial spirit.  We also both like privacy: perhaps 
the British more so, as we look on saunas with deep suspicion and are not sure 
why virtual strangers should take off all their clothes and go into a small, steamy 
room together.  

Iain M. Lawson, Honorary Consul in Scotland of the Republic of 
Estonia:

Scotland and Estonia have links going back to the 14th Century where food 
from Estonia was shipped from Estonia to Scotland that was very necessary after 
the famines which followed Scotland’s War of Independence with England.
In Narva for instance in the 18th century there was a Scottish colony of over 
three hundred Scots who were largely the families of Scottish Baltic Traders 
whose ships plied the Baltic Sea at this time.
 More recently in 1993 Estonia’s acceptance into FIFA resulted in the fi rst of sev-
eral football matches between Scotland and Estonia. The Tartan Army left more 
than a few footsoldiers in Estonia and several of them have now built successful 
business here. Additionally Scots have not been slow to recognise the beauty 
of the Estonian female population and I have been a regular guest at numerous 
Scots/Estonian weddings. In every case the brides have been much better look-
ing than the grooms!
 
So there you have it, Estonia has been a friend of Scotland for hundreds of 
years, is still one of the few nations on this earth that has not yet beaten Scotland 
at football (not a lot of them about!) and knows  all about the wee nation, big 
neighbour culture.

Priit Koff, Jaguar & Land Rover

Two words spring to mind: royalty and loyalty. Although our royal history is not 
as distinguished and glamorous as that of the Britons, Estonians did have four 
kings for a brief moment in the 14th century. These kings entered into peace 
negotiations with foreign invaders and were thereupon promptly beheaded. 
Perhaps this could be one of the reasons why Estonians tend to come off as 
cold and reserved when making new acquaintances. And here loyalty comes 
into play. Estonians may not warm up on the fi rst encounter, but once you have 
found your way into an Estonian’s heart, you can rest assured he will remain a 
loyal friend forever. 

The same applies to international relations: Estonians have not forgotten the as-
sistance the British Navy provided at the beginning of the last century, and this 
sense of loyalty between the two countries will likely continue for a long time. 

As far as humour is concerned, yes, there are some clear differences here. It is 
diffi cult at fi rst to grasp the jokes Estonians make, but after living here in the cold 
and darkness for a decade or so, you will soon realize that Estonian jokes are 
short because we cannot waste our precious energy on simple things like being 
funny and laughing at jokes. And we can’t quite get around to understanding 
the humour in running around the Old Town dressed as a chicken…
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Looking back 
ten years

It hardly seems ten+ 
years since the Brit-
ish-Estonian Business 
Forum, as it was then 
called, was formed 
but when an idea 
becomes a success, 
time fl ies.

Back in the early 
1990s, several peo-

ple from the UK discussed the need for some sort 
of representative group – the Finns, Swedes and 
Americans already had such organisations.

But it was John Haden, chairman of the INCAT 
Group, who took the initiative in calling a meeting 
in the Olümpia Hotell in October 1995, to which all 
interested in UK-Estonian relations were invited.

John was pleasantly surprised when around 70 
people turned up. There was general agreement on 
the need for a body to promote trade between Esto-
nia and the UK; to represent UK business interests in 
Estonia; and to provide a forum for networking and 
socialising. And so the BEBF was born, with regular 
meetings starting in 1996.

Some of us made the mistake of speaking at that 
fi rst meeting – and promptly found ourselves “vol-
unteered” onto a committee to get things underway. 
For my sins, I was elected secretary. To regularise 
our status, we registered as a non-profi t organisa-
tion in June 1997.

Of course, we had limited activities and resources 
– membership in the early years fl uctuated around 
40-70 and fees were modest. We had no offi ce or 
full-time staff, relying on a group of volunteers.

Thankfully, the BEBF received a great deal of en-
couragement from the British Embassy. The then 
Ambassador, Charles de Chassiron, and all his 
successors have been strongly supportive, as have 
the Embassy staff, helping with speakers, receptions 
and even offi ce space.

We soon settled into a pattern of roughly monthly 
meetings, mixing business with socialising. Most 
meetings had guest speakers – usually visitors from 
the UK or business/political fi gures from Estonia. 

From an early stage, we co-operated with other in-
ternational business groups. Together, we lobbied 
the Estonian Government on various issues of com-
mon interest, from the number of foreigners allowed 
on company boards to recognition of international 
driving licences.

We also held joint meetings with the British Cham-
bers in Latvia and Lithuania, since we had some 
issues and members in common. I remember an 
enjoyable joint summer barbecue just outside Riga 
– perhaps that’s something that could be revived!

As membership and activities grew, reliance simply 
on volunteers became untenable – if we wanted to 
expand further, an offi ce and staff were required. 
Having taken this leap, and able to offer a wider 
range of services, it made sense to rename our-
selves the British-Estonian Chamber of Commerce 
in late 1999.

That move has paid off handsomely – as seen in the 
current programme and activities of the BECC, sup-
ported by professional staff, which go far beyond 
anything we envisaged back at that fi rst meeting in 
the Olümpia.

Here’s hoping that the BECC has an equally suc-
cessful next decade. I’m delighted it has recently 
moved into new activities, such as jointly organis-
ing a trade mission to Northern Ireland.

The BECC has done an excellent job in promoting 
businesses in Estonia. Looking forward, I wish the 
chamber all the best with activities like outbound 
trade missions, which will particularly help to pro-
mote Estonian business opportunities in the UK.

Chris McLean

Director of McLean Consulting OÜ 
Served on the BEBF/BECC Board from 1996-2002 
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10 Years and 
a few historical 
thoughts

The development 
of the British Busi-
ness Forum into the 
British Chamber of 
Commerce, came 
about through a lot 
of hard work by 
many people and I 
was pleased to have 
been involved with 

the chamber both as 
Chairman and a Director for some of this time.

The small size of both the British community and 
the Estonian economy constantly limited the activi-
ties of the Chamber to the volunteer activity of the 
members and for the longest time the chamber was 
normally located on the desk corner of whoever 
had volunteered to be chairman together with the 
part time help of his secretary.

We survived many diversive board meetings, sadly 
lived through the illness and death of a very active 
director Bob Muggridge who was the fi rst to orga-
nise for example one of our signature events, the 
Guy Fawkes party. 

Through all this, it is hard to see how the Cham-
ber would have survivied without the support of 
the British Embassy.  They helped us obtain our fi rst 
computers, gave us the temporary use of an offi ce, 
hosted events and included us in their commercial 
activity and created a life line of support essential 
for the chamber.

It is, however, a pleasure for me to see the Cham-
ber now under professional management and with 
such an active and interested board of Directors 
. Looking back at the challenges faced by the 
Chamber over the last 10 years, what shines for 
me are the people who volunteered their time and 
energy and who consequently got as much out of 
the Chamber as they put in.  

If I can see any major opportunity, it is for Chamber 
to get involved with the British Council combining 
organisational and promotional activity on one 
outstanding cultural event per year. In addition, it 
would be nice to see the Chamber make greater 
strides to develop the educational trust it has es-

tablished, in order to give something back to the 
community in which we work.

So lets celebrate our 10 year anniversary with a 
big thanks to everyone who have given their en-
ergy and time during these exciting 10 years.

Martin Dungay
Director of Web-Relate OÜ

GREETINGS FROM 
COOPERATION PARTNERS

Howard Rosen, President 
of the Council of British 
Chambers of Commerce 
in Continental Europe 
(COBCOE):

Earlier this year, the 
highly active BECC 
became COBCOE’s 
20th member and 
we were delighted 
that the chamber was 
able to attend our 

Annual Conference in 
London. A truly dynamic and enthusiastic chamber 
returned refreshed with new ideas, challenges and 
most importantly a network it can rely on. 

Michael Cunningham
Director Trade & Invest 
Communications:
 
Best wishes on your 
10th birthday. It’s 
been a pleasure 
working with you to 
produce two editions 
of our Estonia Trade 
Guide. We look for-
ward to your contin-
ued success!
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The Queen mentioned the BECC in 
her speech
 
The BECC had the honour to be mentioned by the 
Queen in her speech at the State Banquet at the 
Black Heads House on 19 October 2006.

Text of The Queen’s speech at the State Banquet 
in Tallinn 

Your Excellency, I am most grateful to you for your 
generous words, as I am for the warmth of the wel-
come Prince Philip and I have received in Estonia. 
This is the fi rst visit we have paid here, but we al-
ready feel that we are amongst friends. 

You have spoken about the historic ties between the 
United Kingdom and Estonia. Our shared history, 
particularly during Estonia’s struggle for indepen-
dence, is something that we will never forget, and 
tomorrow we will commemorate the 112 British 
servicemen who died fi ghting for Estonia. It is fi t-
ting that this naval cooperation between our two 
countries is being re-established with your purchase 
of three British naval mine-hunters, the fi rst of which 
you will, with typical generosity of spirit, name af-
ter Admiral Cowan, who commanded the British 
cruiser squadron which fought alongside the Esto-
nian forces. It will be a pleasure for me to present a 
funnel badge for the ship tomorrow. 

I also look forward to meeting some of your ser-
vicemen who will shortly be joining British forces 
in South Afghanistan. I know that it is a major un-
dertaking for you, and will be your biggest mission 
abroad, for which we are most grateful. Estonian 
peace keepers have served with distinction in Bos-
nia, Kosovo, Iraq, Afghanistan and elsewhere, of-
ten in considerable danger, and yet despite tragic 
losses and injuries your resolve has never wavered. 
Your commitment to work for peace and stability in 
the world’s trouble spots is second to none. 

Your Excellency, any visitor to Estonia inevitably is 
struck by both its history and its modernity. We are 
here in this beautiful hall in the fairy-tale setting of 
the Old Town, which richly deserves its status as a 
world heritage site. And yet, only a short time ago, 
I was travelling through your rapidly expanding 
business district to visit your eye-catching modern 
art gallery. The creativity, dynamism and optimism 
of the Estonian people are visible everywhere, and 
much in evidence in the conversations we have had 

and the stories we have heard. I see a strong simi-
larity between our two countries in this: while we 
are both rightly proud of our cultural heritage, we 
know that we cannot just dwell on the past, but 
rather we must draw strength from it as we face 
the challenges of the future. 

Estonia’s development since regaining its indepen-
dence has been remarkable. Your entrepreneurial 
spirit, your innovative use of information and com-
munication technology, and your open and trans-
parent economic climate has resulted in dramatic 
growth, led by international trade and investment. 
I am pleased that commercial links with the United 
Kingdom have contributed to this: Prince Philip 
saw a striking example when he opened a British-
owned factory here this afternoon, and was able 
to discuss future developments with members of 
the British-Estonian Chamber of Commerce, who 
celebrate their tenth anniversary this year. 

Your Excellency, I have inevitably been refl ecting 
on a week in which I have also visited Latvia and 
Lithuania, countries that have shared with you so 
many of the dark pages of twentieth century his-
tory. I have seen three very different countries, but 
have seen one feature that you all share. It is that 
indomitable spirit, which was able to keep alive 
the fl ame of independence, despite all attempts 
to extinguish it, during the very worst of times. It 
is this spirit which has driven forward the rapid 
political, economic and social change in all your 
countries, change which is not something to be 
measured simply by statistics, but in the freedom, 
peace and prosperity which all your peoples now 
enjoy. 

Your Excellency, history dictated that our countries 
endured a long and enforced separation in our 
relationship. But now, as partners in the European 
Union, and Allies in NATO, we are closer than 
ever before, and ready to face together the chal-
lenges of the twenty-fi rst century. I wish you and 
your people every happiness and success, and 
invite your guests to join me in a toast to: 

The President and the People of the Republic of 
Estonia. 
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Interconnect 
Product 
Assembly

ROYAL TRIBUTE 
TO A SCOTTISH
GENTLEMAN

Interconnect Prod-
uct Assembly (IPA) 
had new premises 
opened by HRH 
The Duke of Edin-
burgh on 19th of 
October. BECC past 

and present board members, First Class members 
and a limited number of other members also had 
an opportunity to participate in this very special oc-
casion. For this interview I met with the company’s 
Managing Director John Ross (42), a gallant man 
of Scottish origin. 

John, no wonder that the Duke is opening your 
new premises as you are known as the most polite 
person in Estonia, a Gentleman with a capital. Is 
Scotland, the place you come from, really such a 
breeding ground for gentlemen? 
JR: I wouldn’t say so. People often fi nd the Scot-
tish sense of humour quite aggressive. When I fi rst 
came to Estonia I upset quite a lot of people saying 
something which I thought was funny, but for them 
was offensive. So, I always needed to apologise 
later. Because of that I became very careful. Life is 
too short to upset people. 

As I understand your parents were quite simple peo-
ple. So, prosperity doesn’t run in your family? 
JR: No. My father was a storeman and mother 
worked in a shipyard. I don’t know anybody in my 
family who has owned a business before me. It was 
seven years ago when I started my own company. 
Back in Scotland I worked in AMP for 17 years. 
Then I asked for a transfer to some of its subsidiary 
units and I was supposed to go to China. Two weeks 
before leaving I got a phone call asking “How 
would you like going to Estonia? You would start up 
a factory and become the boss”. I said: “Great, I’ll 
go for that”. So, I came to Estonia. Three years later 
AMP was taken over by a bigger company and 
the Estonian factory was closed down. Myself and 
three Estonian partners started our own company 
and took the best people from the old one. This 
gave us a really good start although there were lots 
of things we had to learn. Now we needed to start 

Member of the Month

selling ourselves and had to learn how to fi nance 
the business. But with such a good team it was all 
very exciting. If you have good results, you don’t 
mind working hard. 

So, the secret of your success is your enthusiasm 
and hard work?
JR: No-no-no. We try to involve everybody who 
works for us in decision-making. I don’t like authori-
tarian type of leadership. We actively encourage 
people to participate. At the beginning I made lots 
of mistakes just saying employees that this is what 
works best … for me. I have learnt that it’s better 
to take a little bit longer to formulate the ideas fi rst 
and discuss how things should be done. When I 
came here fi rst we tried to do too much too quick 
and it didn’t work. 

You have 250 employees at the moment. As your 
factory has now moved into new premises are you 
planning to expand even more? 
JR: The new factory is three times the size of the 
old factory. My fi rst objective is to fi ll that factory 
within a two-year period. The plan is to have 400 
employees in two years. The demand for our ser-
vices is big, but it’s changing as well. When we 
started we were producing very simple products, 
but as the market changes you have to develop 
and do more complicated things. Our customers 
need more and more added value business instead 
of just supplying cable assembly. We would like 
to offer fi nished assemblies for our customers. So, 
instead of us supplying them with component, we 
manufacture the whole thing and we send that to 
their customers. They don’t even see it any more. 
We’ve done this with some of our customers, so, I 
see that happening in the future. If we just continue 
to do what we are doing now, I don’t think there 
would be any longer future for us than two or three 
years. When I came here fi rst it was because of low 
labour cost, but that’s not so attractive any more. 
You have to offer something more than that. What 
we want to offer is higher technical expertise and 
bigger service to our customers. It’s also important 
to provide some sort of security for the people who 
work for us. If something happens to the company, 
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there are 250 people and their families who will 
be affected by this. This makes you work harder as 
the cost of failure is very high. 

Who did you dream to become when you were a 
small boy? 
JR: Hm. (Thinks.) I always felt that I have a lot of 
energy and I wanted to be successful, but I didn’t 
know doing what. When I got older I wanted to 
have my own company, but while I was working 
quite successfully for a company it was really diffi -
cult to leave and do something. So, when the com-
pany in Estonia was closed, then it was actually 
very bad time. But in few days I realized that this 
was probably the best thing ever happened to me 
because then I had an opportunity to start my own 
company. Otherwise I would still be working for 
that company. I needed a push. 

Let’s speak also about your hobbies. As every Scot 
you are probably fond of fi shing, golf and foot-
ball? 
JR: I’m probably the only Scottish person who ad-
mits that he doesn’t know anything about football. 
I’ve never been addicted to it when normally Scot-
tish people are crazy about football. Yes, I like fi sh-
ing, especially trout and salmon. I’ve also tried to 
play golf but not so often. Learning to play it takes 
me probably twice as long as for somebody who 
is more sporty. 

Until six years ago I had never read a fi ction book, 
but then I actually became quite addicted and now 
I am able to read two books a week. These are 
not just fi ction books, but also thrillers and murder 
mysteries. Reading is my way to relax and take 
myself into another world. 

I read that you, Scots, have such funny words to 
describe people as “pawky” and “dour”. Do you 
still use them? 
JR: Yes. Dour (starts to laugh) means someone very 
sad and boring. People fi nd these words amusing 
and quite often pick them up. For example several 
Estonians I know have started to use “Wait a wee 
minute” (“wee” means “small” in Scottish) as well. 
Instead of “yes” I say “Aye”. In Scotland people 
use them all the time. 

Robert Burns is a beloved Scottish bard whose 
birthday party the BECC celebrates with Burns 
night. You have helped us a lot with organizing 
and sponsoring this event. 
JR: I am very proud to be Scottish and to be associ-

ated to Burns suppers. That’s a great opportunity for 
me as well. I think that the BECC is absolutely doing 
the right job now drawing people together, sharing 
ideas and problems. It’s a great opportunity to net-
work. When I started my business I had with very 
little experience. But in the BECC I met people to 
ask advice as several people had a lot of relevant 
knowledge in how to run a business. 

How do you value these ten years you have spent 
in Estonia? 
JR: These have been the best years of my life, no 
question about that. I’ve experienced more in my 
past ten years here than in my fi rst 30 years of 
life. I’ve done more things, achieved more and met 
more interesting people. I’m the luckiest person you 
have ever met. 

Thank you, John. Slainte mhath! 
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Tallinna Vesi AS

THE GOURMET 
OF TAP WATER

Having switched on 
the dictaphone, I’m 
ready to start ques-
tioning Roch Cher-
oux (39), the Chief 
Executive Offi cer of 
Tallinna Vesi. His 
assistant comes and 
serves us coffee and 
… tap water. The of-

fi ce of Tallinna Vesi is not a place where bottled 
water is ordered. 

Roch, I heard that you have a very interesting back-
ground. You’re a Frenchman, but you were not 
born in France. 
RC: No, I was born in Africa on the Ivory Coast. 
My father and grandparents were working there. 
My grandparents were teachers and my father was 
working in agriculture. He was looking for the best 
plots to plant bananas and pineapples. I was four 
years old when our family left Africa and came 
back to France. 

So you stayed in France until four years ago, when 
you moved to Tallinn? 
RC: Yes, I came here with Bob (Robert John Gal-
lienne who until this July was the CEO of Tallinna 
Vesi) and found an excellent team of people who 
wanted to do something better. Bob and I didn’t 
come here to tell people what they have to do. 
Everything has been the result of synergy and the 
mixture of our different experiences. 

Your company doesn’t order bottled water for your 
offi ce as the quality of the tap water is very good. 
Are the inhabitants of Tallinn really aware of this? 
RC: You know, the water in Tallinn is excellent. The 
quality of the tap water in Tallinn is very often bet-
ter than that of bottled water. In Tallinn the level of 
conformity with the EU standards in terms of water 
quality is more that 97%. That was not the case 
some years ago. 

We are working to raise the awareness of the in-
habitants of Tallinn regarding the water quality. 
Some people still think of the water quality of 5 
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or 10 years ago when it wasn’t very good. Now 
it is. Changing people’s minds takes time. That is 
the communication that we need to have with our 
clients. 

We are taking a lot of action regarding water edu-
cation. We have ordered a game for children about 
water which is played in all the schools in Tallinn. It 
was very well received. At the moment we are also 
developing a computer game for schools. 

You became an engineer just like your father? 
RC: I’m not a pure engineer. My education is a 
combination of engineering and business manage-
ment. 

Why did you choose water management as your 
fi eld? 
RC: I wanted to do something useful for mankind. 
Water management is my passion. 

You are an environmentalist at heart. Any other 
things your company does for the environment? 
RC: Our company has a clear environmental pol-
icy. In every action we look at the environmental 
side. A very good example is the process in the 
Paljassaare waste water treatment plant. When 
the waste water comes in it’s dirty. When separat-
ing water and sludge, we use gas generated from 
the sludge. In the past the sludge was disposed in 
landfi lls, but at the moment we are composting it 
all. We use that compost in reforestation for green 
areas although disposing of it in a landfi ll would 
be much easier. Whatever we do, we always think 
about what can be done to improve the environ-
ment. 

I know that you have done such a huge amount of 
work to improve the customer service? 
RC: In this business the customers expect a bit more 
every day. We’ve improved the quality of the ser-
vice and this has been acknowledged by the satis-
faction of customers according to the survey which 
we do every year. This month we are implementing 
a web interface where clients will have much more 
opportunities to view their bill, water meter etc; 
and we will continue working on these processes 
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to make things simple for our clients. 

What has been the best decision of your career? 
RC: It was probably to come here. With family 
and kids it was not an easy decision. I had a 
very good position in France with the prospect of 
development. It was a challenge to come here. 
But I fi nd it an excellent experience. I’m here with 
my family: our home is here. I’m not planning to 
go back to France. We have three kids now - the 
youngest member of my family was born on 24th 
of February 2006 – Estonian Independence Day. 
His name is Armand. 

Did you have any diffi culties getting accustomed 
to Estonia? 
RC: Not really. I like that Estonians are so straight-
forward. In France people tend to go round and 
round and round. Here it’s quite normal to go very 
directly to the point, which is good. In terms of cus-
toms I have not had diffi culties here. Maybe only 
that the days in Winter are too short. 

In Estonia it amazes me how many plastic bottles 
are discarded in the forests. Still environmental 
awareness is quite good, except about the quality 
of drinking water in Tallinn. But we are working 
on it. 

What kind of a manager are you? 
RC: I do believe in people. I’m sure that without a 
good atmosphere and a good team we wouldn’t 
get what we want. Teamwork and a trusting at-
mosphere gives people the chance to deliver the 
best that’s inside them. I also believe that it’s very 
important to have a clear idea. Because there has 
to be a direction. Without direction there is no 
leadership. 

How do you relax? What are your hobbies? 
RC: I mostly relax with my family – we go cycling 
and swimming or play games and garden togeth-
er. I try to play golf. I also love downhill skiing. 
Sailing is a pleasure. This year I haven’t sailed 
because of the baby, as I like to sail with my fam-
ily. He is too small. 

I also go in for running. I used to run half mara-
thons. I’m doing it less often now. I also partici-
pate in the running around the Lake Ülemiste. 

Collecting comics is one of my passions. It’s a very 
typical Belgian and French thing. Franco-Belgian 

comics are very artistic and colorful, quite differ-
ent from the American comics. 

What do you think about the British culture? 
RC: Not a problem at all. 

Thank you. We hope that the tap water of Tallinn 
will offer ongoing gourmet experiences. 
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International
Language 
Services OÜ

ESTONIA CURED 
ME OF COMMU-
NISM

It has been now 
12 years since 
Phil Marsdale (41) 
moved to Estonia. 
During this time he 
has gone through a 
real transformation – 

he has started to regard the French as rather good 
drivers, he has discovered one quite surprising new 
hobby and whilst he has lost his once-held faith in 
the politics of the hard left, his favourite colour is 
still red. 

You have lived in Great Britain, USA, Spain and 
Lithuania. As I understand the reason for your 
move to Estonia was the better climate and better 
people? 
PM: I only discovered the superior climate and won-
derful people when I got here. I came to Estonia to 
work for a charity of Avatud Eesti Fond. I decided to 
stay and in three years I started my own company 
with lots of help from a couple of colleagues. That 
was in 1998, and so this is our eighth year now. 

Your school is now incredibly successful, it was also 
top-ranked by business daily Äripäev. 
PM: It is certainly nice to get into various lists. 
We are probably the biggest corporate language 
training school in Estonia and we are the only 
company which has only native speaker teachers. 
We constantly qualify our teachers. This is one of 
our chances to get good teachers here, because 
we can’t pay them the same kind of salary as they 
can earn in say Iraq, Japan or Spain. Our secret 
is that everybody who works here leaves as a bet-
ter teacher whereas most schools around the world 
don’t give much on-the-job training at all. 

Three years ago we started a chain of schools. We 
now have sister schools in Riga and Vilnius, too. 
The next logical place would be St Petersburg, but 
you never know. A good training company is to-
tally dependant on good people. We have a great 
model, but we need to have right people in place 
who are prepared to stay put! 

As I heard, this year your school started to teach 
French, too. 
PM: There are several things that are new this year. 
Yes, we started to teach French. We are also offer-
ing English and French courses for teenagers and 
we’re also starting language and methodology 
courses aimed at state school English teachers. 

We started to distant learning by using Skype. We 
have two students who we teach Estonian by Skype 
at the moment – one from South-Africa, another 
from America, both of whom are occasionally 
doing business in Estonia. It’s a new thing and it 
seems to work. We have taught Estonian to 50 dif-
ferent nationalities by now – currently to the people 
from countries as diverse as Bolivia and Taiwan. 

We also offer teacher training courses for business 
English teachers in the Winter and to people who 
want to start teaching in the Summer. We will have 
a conference for local teachers soon. Actually, 
there’s not much going on for language teachers 
these days. So, we try to provide some support to 
there if we can and it is needed. 

You have lived in Estonia for 12 years, are you 
planning to stay here long term? 
PM: That’s a question I ask myself every morning… 
I’m building a castle on a hill with someone. So, 
yes, I’m here long term. 

Is there still anything that makes you mad in Esto-
nians? 
PM: The driving, its dangerous and disrespectful. 
I realised how bad Estonian driving was when I 
went to France on a driving holiday and I found 
myself thinking that the French were relatively good 
drivers. Having been in Estonia for several years 
though, I have become accustomed to pretty ag-
gressive driving and inevitably have adopted some 
of this behaviour without forgetting to be British. 
So, now I smile and wave at people shortly after I 
cut them up. 

My other message to Estonians is that people do 
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actually want to learn your language and so, you 
should try to speak it to the people who are trying 
to learn it. Don’t switch to English straight away 
when a foreigner mumbles something that might 
be Estonian. To compare once again with France 
- if you go to France and you try to speak French, 
then they will generally encourage you and help 
you a lot. 

What could have been your career like, if you 
stayed in Great Britain? 
PM: I may have joined the diplomatic corps and 
... (Pauses to think.) You know, I left Britain as 
soon as I left college. I qualifi ed as a teacher and 
that was it, I was gone. So, I have never done 
anything else. This is the only industry I know. I 
haven’t thought about going back to Britain to 
work, perhaps I could go there to retire. 

Estonia has been a land of opportunities, there is 
a niche for someone like me in Estonia. I’ve made 
TV programmes and voiceovers for Estonian docu-
mentaries, I’ve edited all sorts of publications and 
pop songs. And being in Estonia you can play 
international sport for the country. International 
cricket is quite interesting and I have played rugby 
for Estonia as well. These are all sorts of decent 
things I couldn’t do in Britain. I’m also happy for 
being part of the British Estonian Chamber of 
Commerce. As well as being hard work at times, 
it has been an opportunity in a lot of ways. 

It will be 10 years of the BECC this year. How do 
you value these years? 
PM: Ten years of positive development, I think. It 
was a social club for the fi rst few years and had 
no formal structure. It only became a proper cham-
ber of commerce fi ve years ago. Now, I think, it’s 
a great chamber. I have made very many business 
contacts and friends through the BECC. You will 
get from the chamber exactly as much as you put 
in. If you join and expect miracles to happen, they 
won’t. They might happen, if you are active. 

England is a class society. How do you position 
yourself in Estonia? 
PM: The British class system is an anachronism 
which unfortunately is still with us but I don’t think 
that Britain is as obsessed by class any more. Hav-
ing said that, people often call me middle-class, 
and I fi nd that very annoying, because I’m UP-
PER-middle class… That’s a joke that possibly only 
an English person would understand. Nobody, 

who is in upper-middle class, really wants to be 
regarded as middle class and there are plenty 
of extremely wealthy ‘working class’ people in 
the UK. I think all organisms have some kind of 
hierarchy, in Estonia you don’t have classes but 
you have education. I often feel that more highly 
educated Estonians feel a little bit more superior 
even, if they’ve got no money. Half of the upper 
class in Britain have no money either, but they feel 
superior. For Estonians education is often seen as 
an end in itself, not the job or dosh that might 
result from fi ve years of college. 

Last year you turned into 40 years old. Did any-
thing change in your life after this? 
PM: Yes, I stopped smoking and I got a new car. 
I became less defi ned by my shoulders than I am 
by my belly. 

I heard that in addition to sports, golf, squash, 
football and cricket, you have a new hobby 
– making mosaics. 
PM: Yes, there is an artist in me screaming to get 
out. Now I am expressing myself through smash-
ing the pieces of glass and china and then rear-
ranging them. I am currently working on a scene 
from the battle of Britain which will one day cover 
my bedroom wall… 

When you were a child, did you dream about 
becoming a language teacher? 
PM: No. I wanted to be a soldier. Unfortunately I 
became something of a communist. I was in vari-
ous trade unions and I was working in a commu-
nist union in Spain for 2-3 years. But I’m glad to 
say that twelve years in Estonia cured me of that 
silliness – we all go through phases, you know.
 
Thank you, Phil. We wish the ILS to be continu-
ously one the shiniest stars among the Estonian 
training companies. 
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Altia Eesti AS

THE SALESMAN OF 
VICES 

“Vices are my true 
line,” facetiously admits 
Ivar Aus (29), the Sales 
and Marketing Director 
of Altia Eesti AS. After 
getting his fi rst work ex-
perience in Eesti Maa-
pank he started with 
selling cigarettes and 

three years later opted 
for alcohol. For the last two years he has worked 
as the Sales and Marketing Director of Altia Eesti. 
In 2005 when the market was declining, Altia Eesti 
AS was able to increase its market share. 

You set goals which don’t sound like modest ones to 
bystanders. Is it true that last year you set the goal 
to increase the total sales of wine by 80%? 
IA: Yes, it’s true and this goal was even exceeded. 
At the beginning this quite challenging goal intimi-
dated our sales people to some extent, as we were 
so much more skilled at selling strong spirits than 
wine. Selling wine is a little more diffi cult, nor was 
our knowledge of wines suffi cient. So, we trained 
our people to understand wines. This isn’t really 
anything mystic. 

Saaremaa Vodka should also give you a reason to 
be proud. 
IA: Of course when it’s such a bestseller. It’s a phe-
nomenal brand. Compared with its main competi-
tor, Saaremaa Vodka has only been on the market 
for quite a short time, but has achieved so much. 
When speaking about premium vodka brands in 
Estonia, then the two leaders are defi nitely Saa-
remaa Vodka and Viru Valge. One of our goals 
was to increase its domestic sales i.e. those sales 
which are not taken out of the country by tourists. 
We have been quite successful – more and more 
Estonian customers choose the Saaremaa brand. 

Does the growth in sales mean that Estonians have 
started to drink more? 
IA: I think that Estonians have started to drink the 
better products. Our company has practically no 
cheap brands, we are focussed on premium prod-
ucts. Altogether we have more than 400 products 

and the number is constantly growing. 

You haven’t always dealt with the sales of alcohol. 
Some years ago you were selling cigarettes. 
IA: Vices are my true line (amused), though I don’t 
smoke myself. Yes, I worked in a tobacco company 
for three years: this gave me a good base as a 
sales representative. Thanks to this personal experi-
ence I am better able to understand the problems 
of a sales rep. 

I can imagine that in your job communication is 
the key factor. 
IA: This is one part of my job. As our sphere of 
infl uence is strong in this area, very serious produc-
ers with well-known brands have taken an interest 
in us. When looking at the whole region – Estonia, 
Finland, Latvia, Lithuania, Sweden, Norway and 
Denmark – the companies of the Altia Corporation 
have a very strong presence in almost every mar-
ket mentioned. This may sometimes cause a prob-
lem in that I don’t fi nd so much time for my staff 
as I used to. Nevertheless, recently a survey was 
conducted within our corporation to fi nd out the at-
titudes, motivation, satisfaction of our staff, and the 
feedback from the Estonian company were one of 
the best within the whole corporation. Therefore, I 
can’t say that our employees are not handled well. 
The members of our team have very strong internal 
motivation. The style of leadership starting from the 
Managing Director is not authoritarian. 

Your company has been a BECC member since the 
beginning of this year. What are your fi rst impres-
sions? 
IA: The fi rst impressions are very positive, we have 
made some good business contacts. 

How do you decide which wines to add to your 
portfolio. Do you just taste them and that’s it? 
IA: We prefer the wines that are already represent-
ed in the Altia Corporation. The second criterion 
is the wine itself, the taste. The third, what their 
marketing goals in Estonia are and whether these 
ambitions are realistic or not. 

One of our newest services is Business2Business 
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trade. Our company supplies the Finnair airline 
with wine bottled in mini PET bottles. Some time 
ago Finnair invited tenders for this and Altia Eesti 
won the tender. The volumes going there are re-
ally big. The Finnish HoReCa sector also became 
interested in the same service. If wine is bottled 
in PET, it weighs less and the bottles can’t break 
up into splinters. So, we started to sell the same 
wine to Finland. Now an Estonian company has 
become interested in this service, too. 

What do you consider to be the highlights of your 
career? 
IA: Maybe one of these was connected with the 
challenge when I went to work for Prike as Wine 
Product Manager having never bought a wine that 
cost more than 60 EEK in my life before that. I 
knew nothing about wines while my predecessor 
had been a very wine specialist. I remember say-
ing to my boss ”I will sell your wines like tooth-
brushes – is this what you need?” To which he 
replied, ”Yes, this is what we need”. They really 
needed an approach to the man in the street. To-
day Prike is one of the leading alcohol companies 
and very successful in wine sales. Prike was really 
good schooling for me. 

What items in your product portfolio do you value 
the most? 
IA: Those that sell overplan. (Laughs.) As a cus-
tomer I like the wines most. My second favourites 
are whiskies – Glenfi ddich and sometimes Jack 
Daniels. One extremely good whisky is the 21 
years old Balvenie. This is unbelievable! The best 
drink to reward yourself with. Just a dram after a 
hard or a very good day, not for drinking every 
evening. 

What are your hobbies? 
IA: I play badminton. Something I am really fond 
of is travelling. I would like to do this more and 
more. Chile impressed me the most. The country 
is unbelievable - on one side the sea, on the other 
mountains; at one end fl amingos, at the other pen-
guins. All in one country! And the people are even 
more fascinating than the landscape. Lately, our 
cooperation with our Scottish partners has been 
rewarding. These people know the importance of 
work, and the meaning of good fun. 

Thank you, Ivar. We wish your company continu-
ous success. 
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November BECC Board meeting at the Schlössle Hotel. 

From the left Board member Jonathan Poole, Chairman Märt Haamer, Board members 
Phillip Marsdale, Enely Mühlberg, British Ambassador Nigel Haywood, Board members 
Tarvo Jürimäe, Priit Koff and Paul Taylor
In front Manager Agnes Aaslaid and Client Liaison Offi cer Petriina Ahonen-Rumm 



Overall Eesti AS

MAN WITH 
ZEALOUS 
IDEAS

Since September the 
students of Tartu Uni-
versity can pay for 
copying, scanning 
and printing by cell 
phone. This is one of 
the newest solutions 
from Overall Eesti AS, 
the company which 

grew from a small fam-
ily business which repaired second-hand copy ma-
chines back in 1990 into an innovative provider of 
offi ce solutions. Since Spring the team of Overall 
Eesti has been managed by Märt Haamer (33) who 
you all also know as the BECC Chairman of the 
Board. 

Märt, AS Overall Eesti was founded by your father, 
so you have probably been connected with it for 
half of your lifetime. 
MH: When I was a small boy I spent a lot of time at 
my father’s workplace at the Academy of Sciences. 
They had a colour TV, so after the school-day I ran 
there to watch cartoons. Dad’s job was very much 
connected with different technical devices. That 
was the place where my father discovered the idea 
to found his own company. At that time a lot of sec-
ond-hand copy machines and fax-machines were 
brought over from Finland and Sweden to Estonia. 
Overall was the company which helped the users 
by providing maintenance and service for these 
devices. We also invented new tricks to improve 
the quality and durability of the machines at a time 
spare parts were few and far between. 

Now Overall Eesti is 16 years old, and is one of the 
most long-lived companies in Estonia. You are very 
successful and have no competitors at all. 
MH: We really don’t have any direct competitors. 
This is simply because of the market situation as 
it would be very diffi cult to start competing with 
somebody who has been acting in the market for 
such a long time already. If there are companies 
which provide service of a reasonable quality then 
the competitors aren’t encourages to enter the fray. 
The price alone is not such a strong argument any 
more, soft values are also important. 

To what direction are you moving at the moment? 
MH: Our direction is very simple – to implement 
new technologies more and more to improve differ-
ent working environments and to create new values 
for our customers. 

Please give some examples how you have made 
the life of your clients easier and happier. 
MH: Most of the people who have a digital cam-
era take their snaps and then go to the lab to get 
the ready pictures. But why should you go to lab 
when you could connect the camera directly with a 
printer? Take a photo and then print it immediately. 
How great it could be when at the child’s birthday 
party or family reunion all the participants could 
already during the event get a nice photo. That’s 
just a nice thing to think about. 

Or in the offi ce, when some machines break down, 
then secretary takes a call and invites a specialist 
to repair the machine. Or if the toner runs out, then 
the whole offi ce should do half a work day without 
printing and copying until the problem is solved. It 
would have been different, if the machine itself sent 
this information to the maintenance man. 

Or let me give you another example. We are all 
used to paying for car-parking by cell phone, but 
why can’t we use the same method for making 
copies at the university library? This again looks 
very simple, but to get this far, 12 months full of 
serious work have been necessary – development 
of software, contracts and tests - to make it really 
happen. 

You became Chairman of the Board of Overall 
Eesti this Spring. Have there been any change in 
directions in the company since? 
MH: There were changes in the board of the com-
pany. For 15 years the board was the same all 
the time. These fi ve people who are in the board 
now are also actively participating in the work pro-
cess. My responsibilities are sales, marketing and 
fi nding new business directions i.e company devel-
opment. As there were changes in the board the 
company has also changed. It turned from a typi-
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cal family business into a company which meets 
certain norms and standards. 

The staff of your company seems to be very loyal, 
the people who once they have joined, don’t want 
to leave any more. 
MH: We have people with golden fi ngers and 
ideas who are fans of their jobs. It is true that most 
of our people have worked in the company for 
more than six years and some even for 15 years. 
We have tried to create everybody an opportunity 
to offer their ideas. The best of these are imple-
mented. 

You’ve been connected with Overall Eesti all the 
time since its beginning 16 years ago. Has there 
ever been such a moment when you have thought 
about looking around at the employment market 
and going to work to somewhere else? 
MH: Mmmmm. The idea could be interesting, but 
I haven’t had any strong push to do that. The fact 
that I was elected the BECC Chairman one and a 
half years ago has offered me a different experi-
ence. As a company and a NGO are so different 
in their nature, the BECC is a truly interesting chal-
lenge for me. Everything I have learnt during the 
time I have been the BECC Chairman can be used 
in my everyday job, too. I’m really happy for this 
opportunity as it has forced me to think and ap-
proach differently. I would never have imagined 
that such an organization could offer so much 
emotional and intellectual satisfaction. I’m happy 
to see how successful it is and I hope that in the fu-
ture the BECC could help the member companies 
in achieving their business goals even more. 

You are also as a big sports fan. Last Summer 
you made very fast progress in running. I’ve also 
heard that you are a good skier, surfer and roller-
skater and enjoy playing golf, too. 
MH: For me life is a fascinating opportunity and 
that’s why I want to use its opportunities as much 
as possible. 

If you would ever write memoirs, which would be 
these three issues you would defi nitely treat? 
MH: Me, myself and I. (Laughs.) However, I don’t 
think that such a book would be ever published. 
When I get old I will probably use other oppor-
tunities to express what I have experienced. I 
fi nd life very exciting and its meaning is to allow 
and give. Most of the problems we have are just 
pseudo problems. 

Thank you, Märt. We wish you and your team 
all the best. 
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Domina 
Hotel Group 

THE ESTONIAN
HOTEL MARKET 
IS A 
CHALLENGING
PLACE

Guy Simmons, the 
regional head of Do-
mina Hotels & Resorts 
of Baltic States and Po-
land, who has worked 

in Tallinn since January fi nds the Estonian hotel 
market to be exciting and challenging. This is the 
impression of a man who has 20 years of experi-
ence in hotel work in different international hotel 
chains like Holiday Inn, Radisson and Intercontinen-
tal Wyndham Hotels & Resorts and in countries like 
Jamaica, Russia, Japan, USA and Poland. 

After several months in Estonia, what do you see 
as the country’s strongest selling points in terms of 
international tourism? 
GS: The strongest selling point is always found in 
the warmth and genuine hospitality that those who 
live in the country give to visitors. I have found a 
wealth of genuine hospitality in Estonia and espe-
cially Tallinn. This combined with a rich cultural 
past and the mysteries of the Medieval Old town 
make it a must - visit destination. Most visitors make 
the same comment - ”I wish I had one more day in 
Tallinn” 

What is the main difference of doing business in Es-
tonia and these other countries you have worked? 
GS: Actually the Estonian hotel market has seen a 
strong development over the last ten years. There 
have been some pioneering companies as well 
as Domina which have developed the market and 
trained many young professionals. The Estonian ho-
tel market is an exciting and challenging place. It 
will change in the coming two to three years as up 
to 1,700 new hotel rooms enter the market. This will 
generate a shift in the traditional business strategies 
into a much more complicated equation. This will 
be good for the consumer as more choices will be 
available. The companies that recognize this and 
differentiate themselves will be the benefactors of 
this new hotel market. Domina is responding early 
by launching a new brand i.e. the Domina Inn Ho-
tels and brand initiatives to support that. 

Other than your hotels, can you share your choices 
of two or three of the greatest hotels in the world? 
What distinguishes them? 
GS: My vacation spot, Domina Coral Bay this is 
an oasis on the Red Sea. The people and the to-
tal environment of the resort are unbeatable, from 
the organic farm where much of the fresh food is 
grown to be served in the restaurants to the choic-
es for relaxation, entertainment and even extreme 
sports. My Asian choice is Four Seasons Hotel in 
Bangkok. This location has many fi ve star hotels 
but this one is for me at the top of the list. Again 
it is the people who work there that make the dif-
ference. The Fairmont Hotel in Dallas Texas, the 
feeling of total commitment to the best for the guest 
sets them apart. 

The Christmas time is approaching. What would 
your recommendation be for a really great holi-
day? 
GS: The Christmas month is a wonderful time for 
a holiday, I truly enjoy Christmas markets. In the 
Baltics I would take time and travel the Christmas 
markets of Poland, Latvia, Lithuania and Estonia. 
Most of them are open in time to do so before 
Christmas. 

Thank you, Guy Simmons. We wish you and your 
hotel group continuous success! 
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ERI Real Estate

FLATS WITH 
HIGH 
CEILINGS 
COST THE MOST

In Spring BECC in-
terviewed Mart Saa, 
Head of ERI Real Es-
tate - one of the lead-
ing real estate com-
panies in Estonia. 

Mart, what do you expect the trends in the land-
scape of the Estonian real estate to be within com-
ing year? 
MS: I think that the prices will keep rising in the 
center of Tallinn and the land prices will also rise. 
Prices in the ’mountains of Tallinn’ as Lasnamäe, 
Mustamäe and Õismäe, will stay in the same level 
or go a little down. 

If somebody wants to buy real estate then I would 
recommend to buy land and apartments in the old 
town and in the center of Tallinn, especially fl ats 
which have high ceilings – three metres and more. 
These kind of apartments, built either during the fi rst 
Estonian Republic or at the Stalin’s time, are not 
made any more. That’s why they are very highly 
valued and cost the most. Buying apartments with 
high ceilings is the ongoing trend. 

In the world of real estate market the location is the 
most important. I think that a lot of new apartments 
will come back to the market in 2006/2007 as 
quite many buyers of new projects are profi teers 
and they will start to sell their properties. 

There are a number of real estate companies in Es-
tonia. What makes ERI Real Estate different from 
others? 
MS: We have the best skilled team which takes 
good care of clients. For the record - ERI Real Es-
tate is just the best real estate company, it’s that’s 
simple. 

What are the most important factors to achieve suc-
cess for you? 
MS: Good administration and working as a team. 

What are your ambitions for the next fi ve years? 
MS: We have plan to grow more than three times. 

There are quite a few Brits who have bought real 
estate in Estonia. How big part of your overseas 
clients are Brits and what are they primarily inter-
ested in? 
MS: I must say that the part of British clients is not 
actually so big. We are ready to serve Brits as soon 
they need it. 

Thank you, Mart. We wish you and your company 
all the best. 
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Servekt AS

FALL 
REMOVALS 
FALL 

For removal companies 
Winter is not the busiest 
time of the year. Some-
how people prefer to 
move when it’s warmer 
and the days are lon-
ger. 

Peep Pesur, Chairman of the Board, is it so that in 
Winter people are not so eager to move? 
PP: People move also in Winter. However, the main 
reason for the high season in Summer is holidays 
- parents try to get their children from one place to 
the other. I remember some years ago we moved a 
family from cold Tallinn to warm Tunis. This Winter 
our moving crews enjoyed nice trips (with moving 
trucks, of course) to Southern France and Italy. So 
we handle a lot of moves in Winter, Spring and 
Autumn too. But Summer has two-three times more 
volume for us. 

There are about ten removal companies in Estonia, 
Servekt AS is one of the most well-known of them. 
What is your formula of success? 
PP: Servekt Ltd is the oldest moving company in Es-
tonia and perhaps one of the oldest in the Baltics. 
Servekt Ltd was established in 1992, so we have 
gained good experience. Many other companies 
on the list handle other shipments: sea, air, road 
transport for general cargo, too. We are concen-
trated on moving the household goods only. I think 
it is a good idea because I wouldn’t move my be-
longings with a truck which has recently transported 
fi sh or dirty construction materials. 

You have regional offi ces also in Riga, Vilnius and 
St Petersburg. How have you succeeded in these 
markets? 
PP: We have agreed on reasonable partnerships 
and our managerial staff is very motivated. There 
are lean offi ces with an optimal amount of manag-
ers. Especially in Russia one needs someone with 
knowledge of local habits and expertize. Besides, 
it is interesting and challeging to work with many 
offi ces and thus get real information about cross-
cultural differences. 

As I understand, there is no limit concerning where 
a person or a company would like to move – you 
are ready to offer your service to whatever country 
they need. What have been the farthest and most 
exotic places you have moved your clients? 
PP: Basically no limits. We assume that there is a 
road or something that we can use to deliver the 
shipments. We have moved people and exhibitions 
to and from Kazakhstan, Kyrgyzstan, Australia, 
New Zealand, Japan, Indonesia, India, China, 
South Africa, Nigeria, Philippines, Russia.... it is 
a long list. 

Has there been any funny incidents in the everyday 
life of your removal company which you would like 
to share with readers? 
PP: Once we moved a dog from Vilnius to South 
Africa. As the dog’s master fl ew away earlier, 
we had to deliver the dog to the plane the next 
day. Unfortunately the dog became home sick and 
broke the box (it was a big and strong dog). We 
received a phone call from Vilnius terminal worker 
who asked to come and catch the dog who was 
running around the terminal looking for his mas-
ter. 

Thank you, Peep. We wish you continuous suc-
cess.

Member of the Month

26



T & V Kodu Abi

THE AGENCY OF
TRUSTWORTHY
MAIDS AND 
BABYSITTERS 

These were young ladies 
from T & V Kodu Abi 
who entertained the kids 
at the Guy Fawkes Night 
in November. The chil-
dren had great fun with 
them. 

Triin Tsoritsh, Head of T & V Kodu Abi, as I under-
stand, babysitting and organising events for chil-
dren is the main activities of your company? 
TT: They are only one part of our activities although 
dealing with children takes the most of our time. We 
offer babysitting services also for tourists who stay 
at hotels. In addition to babysitting we offer a maid 
service and offi ce cleaning. 

When using the service of maids or babysitters, the 
clients are probably quite demanging about their 
personal qualities. How do you choose your em-
ployees? 
TT: In our fi eld of activity it is most important to fi nd 
a good and trustworthy employee – either a maid 
or a babysitter. As we send our employee to the 
home of our client, we really have a big responsibil-
ity. We hire people in different stages. We assume 
a babysitter to have pedagogical education and 
longtime experiences in working with children. A 
maid should have previous working experience in 
a cleaning company or in some family. Besides that 
we very carefully explore the background of our 
employees by contacting their previous employers, 
we demand the medical certifi cate and police re-
cord. We also ask the diplomas of all the passed 
courses and schools. Many of our employees have 
got the letters of recommendation from their previ-
ous workplaces. Before we send a new employee 
to our client we train her ourselves. 

What are the brightest moments in your everyday 
work? 
TT: These are the days when fl owers and chocolate 
are sent to our offi ce by the clients who thank us 
for fi nding the babysitter they wanted. Our maids 
have surprised the clients with really careful clean-
ing. The moments we receive satisfi ed feedback are 
the brightest. 

You organise different costume parties for children? 
Which are the most popular? 
TT: Children have liked the jungle parties most. It 
is hosted by Miss Monky in a room decorated as 
a jungle. There are many foreigners among your 
clients. 

Is there any difference between British and Estonian 
children or are the children the same everywhere? 
TT: According to our babysitters British children are 
more open than Estonian. At the same time, for for-
eign children it takes a little more time to get used 
to the babysitter and learn to trust her. For Estonian 
kids it goes faster. In general, both British and Esto-
nian children are lovely, sincere and cordial. 

Thank you, Triin. We wish your company to keep 
receiving fl owers and chocolate! 
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Deloitte

THERE IS 
SOMETHING 
HAPPENING IN 
ESTONIA

Deloitte is one of the 
leading auditing com-
panies in Estonia and 
has maintained reputa-
tion for delivering high 
quality work. Deloitte 
acts for a number of the 

largest and most dynamic companies. According to 
Gavin Hill, Managing Partner until Summer 2006, 
it has been a great opportunity to learn from posi-
tive, forward-looking individuals. 

Gavin, you have lived in Tallinn for six and a half 
years. There are quite a few Brits who have moved 
to Estonia. What makes Estonia so attractive to 
Brits? 
GH: I think that the size of the country allows you 
to make a difference. That’s probably the attraction 
for coming here. Estonia is a growing country and 
there is always something happening. 

What could have been your career like, if you 
stayed in Great Britain? 
GH: If I stayed in Newcastle I would be doing simi-
lar things today that I was 7 years ago. I would 
have had to move to London, but I prefer to live in 
Tallinn. I don’t like to commute. I like to be able to 
get home quickly as I work late. If in London I left 
my offi ce at 8 pm, I wouldn’t be able to get home 
before 10 pm. 

I wouldn’t have travelled to 22 countries last year 
and I’d never have met Prince Charles or Queen 
if I stayed in the UK. I’m also very glad that my 
children have got such a good education at the In-
ternational School of Estonia. 

What do you consider your biggest achievement? 
GH: Surviving seven years in Estonia, increasing 
the size offi ce fi ve-fold and being able to see the 
fi rst Estonian partner in Deloitte. I’m also proud to 
say that I have played international cricket for Es-
tonia. 

What has disappointed you the most in Estonia? 
GH: I remember that my fi rst summer (in 1999) was 

incredibly sunny and beautiful. It has disappointed 
me that all the summers aren’t as they were in that 
year. If summers were always like that, it would 
be incredible. No problem with winters as then I 
spend most of my time at the offi ce or on a plane. 

What is the biggest benefi t of being a BECC mem-
ber for you? 
GH: This is defi nitely meeting successful business 
people who are interested in promoting closer co-
operation between Britain and Estonia. 

Thank you Gavin. We wish you all the best. 
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PHOTO 
MOMENTS 

2006



Burns Night on 25th of January



Pancake Day Curling on 21st of February

Annual General Meeting on 28th of March



Business Breakfast with Madis Habakuk, Rector of the Estonian 
Business School at the British Embassy on 20th of April 

BECC Mission to Saaremaa on 7th and 8th of April



High Tea with Altia Eesti AS on 4th of May

Business Breakfast at the British Embassy on 7th of September

Glitter at La Boheme with Jewellery Studio Trilliance on 26th of September 



High Sail on the Gulf of Tallinn, vol2 in cooperation with BECC member company Yacht.ee on 25th of May



Summer Evening Family Party on 5th of July



Real Estate Development & Legal Issues organized in cooperation 
with a BECC member company Law Offi ce Paul Varul

The Estonian Tax System is Under Attack, seminar on 6th of October, organised by three international 
chambers – BECC, AmCham Estonia and Swedish Chamber of Commerce in Estonia  



Business Breakfast with Tunne Kelam, Member of the European 
Parliament on 24th of November



Guy Fawkes Night on 5th of November



Meeting with the Duke of Edinburgh at the opening ceremony of BECC 
member company Interconnect Product Assembly on 19th of October




